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Abstract

In authoritarian regimes, governments allow and facilitate the transmission of foreign
information if it praises the regime and can function as propaganda. In this article, I de-
fine internationalized propaganda as pro-regime messages originating from foreign sources,
while domestic propaganda refers to those from domestic sources. Additionally, I charac-
terize two dimensions of variation in internationalized propaganda: the home countries and
the long-standing stances of propaganda’s foreign sources. Building upon the framework
of internal and external forces proposed by Lupia and McCubbins (1998) and through a
pre-registered survey experiment in China, I find evidence of internal forces influencing
how people evaluate the credibility of domestic and internationalized propaganda: strong
nationalists trust domestic propaganda whose sources resonate with their national pride,
while weak nationalists trust internationalized propaganda from foreign sources that are
usually critical of the regime. However, by further examining the variation in internation-
alized propaganda, I find that both strong and weak nationalists perceive the propaganda
as more credible when its foreign source originates from a pro-regime country or when the
source is described as supportive of the regime, contrary to the predictions based on inter-
nal forces. Through exploratory analyses, I identify two factors that hinder the functioning
of internal forces in evaluating propaganda credibility: the insignificance of source differ-
ences in people’s deliberate reasoning and an implicit pro-regime preference. This finding
enhances our understanding of the increasingly sophisticated propaganda, its impact on

citizens, and the psychological mechanisms involved.
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1. Introduction

Over the past decade, a growing body of literature has examined the ubiquitous pro-
paganda in authoritarian regimes, which is defined as the deliberate and systemic dissem-
ination of information that favors a political cause or player (e.g., Huang & Cruz, 2021;
Jowett & O’donnell, 2018). Unlike the repeated broadcasting of pro-regime messages via
state-controlled radios in the old days (e.g., Adena et al., 2015; Ou & Xiong, 2021), today’s
propaganda is becoming increasingly sophisticated, varying in its sources (e.g., D. Chen
& Gao, 2023; Stockmann, 2010, 2013), substantive content (e.g., Carter & Carter, 2022;
Guriev & Treisman, 2019; Huang, 2015, 2018; J. Lu et al., 2014; Lutscher & Donnay, 2023;
D. C. Mattingly & Yao, 2022; Pan et al., 2022; Rozenas & Stukal, 2019; Stockmann &
Gallagher, 2011; Wedeen, 1998; Yang & Zhu, 2024), and many other aspects.

In terms of propaganda sources, dictators now rely on multiple actors to help spread
their pro-regime messages. Similar to election campaigns in democracies, which involve par-
tisan and nonpartisan organizations, influencers, and individual volunteers (e.g., Nickerson
& Rogers, 2014), dictators’ propaganda campaigns include state-affiliated organizations,
private industry, celebrities, volunteers, and others (e.g., Bradshaw & Howard, 2019). In
fact, dictators have more “helpers,” and the sources of propaganda are more diverse, as state
and non-state actors often collaborate without facing legal restrictions. That said, while
existing literature has acknowledged the participation of various actors in government pro-
paganda campaigns, it primarily focuses on domestic actors—specifically, domestic sources
of propaganda.

At first glance, the focus on domestic sources seems reasonable, as authoritarian gov-
ernments lack jurisdiction over foreign actors and thus cannot compel them to act as gov-
ernment mouthpieces (e.g., Pan, 2017). However, there is indeed a substantial portion of
propaganda originating from foreign sources. Despite extensive censorship and firewalls,
authoritarian governments allow and may even deliberately facilitate the transmission of
foreign information if it is pro-regime and can serve as propaganda. Furthermore, these

foreign sources of propaganda are diverse. Specifically, they come from various countries,
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which may be either allies or adversaries of the regime, and the foreign sources themselves
may be either consistently supportive or critical of the authoritarian government. As a re-
sult, there are two dimensions along which the propaganda may differ: the home countries
of its foreign sources and the long-standing stances these sources take toward the dictator
or regime involved. In some cases, authoritarian governments even emphasize that these
foreign sources originate from countries typically critical of the regime or that the sources
themselves are critical, possibly in an effort to enhance the credibility of the propaganda.
For example, in a WeChat post by People’s Daily during the global COVID-19 pandemic,
it stated: “In just five weeks, China curbed the spread of the Delta variant outbreak. Even
CNN, typically critical of China, couldn’t help but acknowledge this achievement.”!

To expand our understanding of propaganda from foreign sources, I theoretically dif-
ferentiate between domestic and internationalized propaganda: the former is defined as
pro-regime messages originating from a domestic source, while the latter refers to those
coming from a foreign source.> Built upon the framework of internal and external forces
from Lupia and McCubbins (1998) in democratic settings, two competing sets of hypotheses
are derived for the study of propaganda in authoritarian contexts.

Specifically, internal forces inform my first set of hypotheses, predicting that people
evaluate the credibility of propaganda based on their assessment of its sources, which, in
turn, is influenced by their attitudinal alignment with those sources. In other words, strong
nationalists, with loyalty to their country, should place greater trust in domestic propa-
ganda, as its domestic sources are effectively the regime’s mouthpieces and thus resonate
with their national pride. In contrast, weak nationalists, lacking a strong attachment to
their country and possibly viewing it with skepticism, should perceive internationalized
propaganda as more credible, since foreign sources are often critical of the authoritarian

government and sometimes even depicted as having hostile motives toward the state. Apply-

1 For the full news report, please refer to https:/ /mp.weixin.qq.com/s/jPyMIlt-oun7XRo2jRIgagg.

2 In my pre-registration, I differentiated between traditional and internationalized propaganda. For illus-
trative purposes, “traditional propaganda” is replaced by “domestic propaganda.”


https://mp.weixin.qq.com/s/jPyMlt-oun7XRo2jRIgagg

ing this logic to the comparison among the different types of internationalized propaganda,
strong nationalists should also trust the propaganda more when its foreign source originates
from a pro-regime country or when the source is described as having a pro-regime stance.
Weak nationalists, on the other hand, should trust the propaganda from foreign sources in
anti-regime countries or from foreign sources with anti-regime stances.

The second set of hypotheses is derived from external forces, suggesting that internation-
alized propaganda should be deemed more credible than domestic propaganda, regardless
of individuals’ levels of nationalism. This is because pro-regime messages from critical and
sometimes “malicious” foreign sources are less likely, more costly, and therefore more gen-
uine compared to those from domestic sources under government control. Based on this
reasoning, among the different types of internationalized propaganda, people should trust
the propaganda more if it originates from foreign sources in anti-regime countries or from
foreign sources with anti-regime stances, irrespective of whether individuals are strong or
weak nationalists.

To test the competing hypotheses derived from internal and external forces, I conducted
a pre-registered survey experiment in China in August 2024, recruiting 1,210 respondents
via Qualtrics. In the experiment, respondents were randomly exposed to propaganda from
different sources, including two Chinese state media and a fictitious foreign media outlet
created by the author. The fictitious foreign outlet was said to come from different countries
and was described as either critical or supportive of China’s policies. This experimental
design thus allows me to compare the perceived credibility of internationalized propaganda
with that of domestic propaganda. It also enables me to examine how the credibility of
internationalized propaganda varies depending on the home countries of its foreign sources
and the established stances these sources take toward the dictator or regime involved.

Using experimental data, I first find that strong nationalists perceive domestic pro-
paganda as more credible, while weak nationalists place greater trust in internationalized
propaganda. That is to say, the perceived credibility of domestic and internationalized

propaganda is shaped by people’s predispositions and how closely their attitudes align with
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the source of the propaganda. My findings thus suggest that people rely on internal forces
to assess the credibility of domestic and internationalized propaganda.

That said, I did not find a clear-cut pattern of internal forces regarding the perceived
credibility of the different types of internationalized propaganda. Specifically, strong na-
tionalists still rely on attitudinal alignments for assessment and, in most cases, place greater
trust in internationalized propaganda when its source comes from a pro-regime country or
when the source is described as supportive of the regime. However, contrary to the predic-
tions based on internal forces, weak nationalists also find internationalized propaganda more
trustworthy when it originates from foreign sources in pro-regime countries or from foreign
sources with pro-regime stances, both contradicting their pre-existing beliefs. Through ex-
ploratory analyses, I suggest that this unexpected pattern among weak nationalists may
stem from the insignificance of variation in foreign sources in their deliberate reasoning
and an implicit pro-regime preference. These two factors hinder the functioning of internal
forces, resulting in outcomes that contradict my theoretical expectations.

My findings extend our understanding of propaganda from a societal perspective. Specif-
ically, this research contributes to a strand of literature that documents people’s psycho-
logical responses to various types of propaganda (e.g., Geddes & Zaller, 1989; Huang, 2015,
2018; Huang & Cruz, 2021; Little, 2017; J. Lu et al., 2014; D. C. Mattingly & Yao, 2022;
Rozenas et al., 2018; Shen, 2022; Shirikov, 2024; Stockmann, 2013; Wedeen, 1998). In
line with extensive studies in democratic settings (e.g., Baum, Gussin, et al., 2008; Coe
et al., 2008; Fiske & Dupree, 2014; Gentzkow & Shapiro, 2006; Tappin et al., 2020), my
findings highlight the role of internal forces and attitudinal similarities when people as-
sess the credibility of domestic and internationalized propaganda. It also sheds light on
the conditions under which such attitudinal alignments may fail to function by pointing to
the insignificance of source differences and people’s implicit attitudes (e.g., Dovidio et al.,
2001; Greenwald et al., 2009; Hansford et al., 2018; Huang et al., 2023, 2024; Intawan &
Nicholson, 2018; Lodge, 2013; Pérez, 2013; Truex & Tavana, 2019; Zhou et al., 2020).

Besides, this paper expands our understanding of propaganda from an institutional
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perspective. Existing research suggests that, despite the legitimacy boost that propaganda
can provide (e.g., Guriev & Treisman, 2019, 2020; Peisakhin & Rozenas, 2018; Rosenfeld
& Wallace, 2024; Rozenas & Stukal, 2019), dictators sometimes have to scale back their
propaganda efforts in order to prevent the public from detecting manipulation in the infor-
mation environment (e.g., Chang, 2024; Gehlbach & Sonin, 2014; La Lova, 2024). It helps
ensure the efficacy of propaganda and agenda-setting, particularly during critical moments
such as state mobilization or crisis management (e.g., Chang, 2021; Y. Chen & Yang, 2015;
Y. Lu & Pan, 2022). That said, since the message sources of internationalized propaganda
are foreign actors over whom dictators have no jurisdiction and who are often portrayed as
having anti-regime biases, people become less likely to detect information manipulation by
the government. Consequently, dictators are not always strictly constrained in their ability
to spread propaganda.

Last but not least, this research speaks to the literature on the transnational transmis-
sion of information in autocracies. Every dictator faces external threats to their power:
foreigners and foreign countries are often portrayed as hostile forces because they can sup-
posedly destabilize authoritarian rule by exposing government incompetence and inciting
collective action. As a result, dictators have a pressing need to censor information from
abroad (e.g., Y. Chen & Yang, 2019; Lutscher et al., 2020; Pan, 2017; Roberts, 2018).
However, foreign information may not always undermine authoritarian rule as expected.
To illustrate, Crabtree et al. (2018) and Kern (2011) find that Western media did not
facilitate the diffusion of anti-regime protests during the 1953 East German uprising and
the 1989 East German revolution. In some cases, foreign media have even been found to
bolster authoritarian resilience (Huang & Yeh, 2019; Kern & Hainmueller, 2009). Far from
being an unexpected delight for dictators, this article presents a case where authoritarian
governments intentionally permit and facilitate the transmission of foreign information that
highlights their competence and accomplishments. The dissemination of internationalized
propaganda can help dictators reach weak nationalists who find domestic propaganda less

convincing, thereby expanding their support base.
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2. Internationalized Propaganda and Its Variation

In authoritarian regimes, dictators invest tremendous effort in showcasing their com-
petence to remain in power. At the same time, they use censorship and co-optation to
suppress the circulation of politically threatening information (e.g., Bai et al., 2024; Beazer
et al., 2022; Gueorguiev & Malesky, 2019; Guriev & Treisman, 2015; King et al., 2013,
2014; Yang, 2021, 2022). One major source of such information is informed elites outside
the country, who possess knowledge of dictators’ brutality and incompetence. As a result,
nationwide firewalls (e.g., Y. Chen & Yang, 2019; Roberts, 2018), denial-of-service attacks
(e.g., Lutscher et al., 2020), and content blocking (e.g., Pan, 2017) are among the many
techniques autocrats employ to control information from abroad.

That said, control does not necessarily mean disconnection: authoritarian governments
sometimes tacitly allow or even deliberately facilitate the inflow of foreign information
(e.g., Hanley et al., 2025; Y. Lu et al., 2022). Limited information inflows can, in fact, help
dictators consolidate their authoritarian rule. For example, when Singapore blocks con-
tent it deems to be hostile foreign interference (Pannett, 2021), “favorable” messages from
abroad—those featuring foreign actors praising the ruling party’s performance—certainly
remain readily accessible on domestic social media platforms. In China, many state and
commercial media outlets even feature a fixed column titled China in the Eyes of Foreign
Media. These columns compile positive comments from foreign scholars, politicians, and
media outlets about China, typically highlighting the country’s high-speed development and
its contribution to the world. To illustrate, Figure 2.1 presents a news article published by
China Radio International, China’s state-owned international radio broadcaster. It reports
that the Pakistani media outlet The News speaks highly of China’s contribution to global
security.!

Such “favorable” foreign information, whether tacitly allowed or deliberately transmitted

into authoritarian regimes, falls under the category of propaganda, serving as a tool for

L For the full news report, please refer to https://news.cri.cn/20240430/c5775560-efd3-3c3a-843d-
2669546434 . html.
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FIGURE 2.1: Screenshot of the News Report. English translation: recently, Pakistan’s
The News published a commentary titled “Global security initiative: people-centric se-
curity initiative-II,” written by Shakeel Ahmad Ramay, CEO of the Asian Institute of Eco-
civilization Research and Development, a Pakistani think tank. The article highly praised
China’s global security initiative and commended China’s positive contributions to main-
taining world peace and promoting common development.

dictators to persuade citizens of the regime’s merits and manipulate public belief. However,
it differs from more “traditional” propaganda, where the ruling party itself or its mouthpieces
champion the dictator. The key difference lies in the sources of propaganda—whether it
originates from domestic or foreign actors. For comparison, propaganda originating from
a domestic source is defined as domestic propaganda, while propaganda originating from a
foreign source is termed internationalized propaganda.? To clarify, the distinction between
domestic and internationalized propaganda pertains solely to the original source of the
propaganda, rather than its disseminators. Taking China as an example, the Russian
media outlet Sputnik’s praise of Xi Jinping is considered internationalized propaganda, as
it originates from a foreign actor. This propaganda can then be disseminated by either a
foreign actor, such as Sputnik itself through its official Weibo account (China’s equivalent of

Twitter), or by a domestic actor, such as China’s own state media outlets. The interaction

2 Tt is important to clarify the difference between internationalized propaganda and international propa-
ganda. The latter refers to autocracies” public diplomacy targeting foreign audiences (e.g., Fan et al., 2023;
D. Mattingly et al., 2023).



between disseminators and sources is beyond the scope of this study.

Furthermore, internationalized propaganda varies along two dimensions: the home coun-
tries of its foreign sources and the long-standing stances these sources take toward the
dictator or regime involved.®> While the distinction between countries—whether allies or
adversaries of the authoritarian regime—may be self-evident, the variation in the long-
standing stances of foreign sources deserves elaboration. Still, take China as an example:
internationalized propaganda can certainly come from pro-China politicians, such as Viktor
Orbén in Hungary and Henry Kissinger in the United States. However, counterintuitively,
internationalized propaganda may also originate from anti-China politicians. This is be-
cause foreign actors, even without intending to disseminate propaganda, may still create the
“raw materials” upon which propaganda is built. For instance, when Donald Trump praised
China’s infrastructure, it was not out of genuine “love” for China. Rather, by highlighting
China’s infrastructural achievements, he aimed to criticize the Democratic administrations.
However, regardless of his motive, that does not prevent his praise from being shared by the
Chinese media and used as propaganda.* As a result, both the home countries and the long-
standing stances of foreign sources can be categorized as either pro-regime or anti-regime.
This classification extends beyond foreign politicians to include other foreign sources, such
as international media and scholars.

For simplicity, in the remainder of this article, when it comes to internationalized pro-
paganda from foreign sources whose home countries are pro-regime, I will refer to it as
internationalized propaganda from pro-regime countries. As for internationalized propa-
ganda from foreign sources whose established stances are pro-regime, I will refer to it as
internationalized propaganda from pro-regime sources. The same simplification applies to
cases where the home countries or the long-standing stances of foreign sources are anti-

regime. To enhance clarity, Table 2.1 recaps the definitions of the key terms that will

3 This classification is based solely on nuances in the foreign sources of propaganda. It is by no means
exhaustive, as internationalized propaganda may also vary along other dimensions, such as substantive con-
tent, channels of dissemination, and more.

4 For the full news report, please refer to http://world.people.com.cn/n1/2017/0503/c1002-29251570.html.
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appear throughout the rest of this article. Additionally, as readers will notice, this research

selects China as an empirical case to examine the perceived credibility of domestic and

internationalized propaganda. Accordingly, the terms “pro-regime” and “anti-regime” will

be replaced with “pro-China” and “anti-China.”

Table 2.1: Terms and Definitions

Term

Definition

Domestic Propaganda

Propaganda originating from domestic sources

Internationalized Propaganda

Propaganda originating from foreign sources

Internationalized Propaganda from
Pro-regime (Anti-regime) Countries

Propaganda originating from foreign sources
whose home countries are supportive of
(opposed to) the regime or dictator involved

Internationalized Propaganda from
Pro-regime (Anti-regime) Sources

Propaganda originating from foreign sources
whose established stances are supportive of
(opposed to) the regime or dictator involved




3. Perceived Credibility of Propaganda

Since propaganda is a special subtype of the daily information people receive (e.g.,
Jowett & O’donnell, 2018; Pratkanis & Aronson, 2001), the psychological mechanisms that
shape the perceived credibility of messages remain applicable to the context of authoritarian
regimes and the study of propaganda. According to Lupia and McCubbins (1998), these

mechanisms can be grouped into two categories: internal and external forces.

3.1 Internal Forces and Propaganda

Internal forces refer to people’s evaluations of a source’s internal character, including
its expertise, goodwill, and honesty. Such evaluations can influence the credibility of the
information people receive (e.g., Botero et al., 2015; Lupia, 1994; Mondak, 1993) and are
found to heavily depend on the attitudinal similarities between the source and the receiver.
For example, Coe et al. (2008) find that, in the United States, cable news viewers tend to
perceive bias in programs that do not match their partisan perspectives. This is because
attitudinal alignments can serve as a cognitive shortcut, signaling communicators’ expertise,
shared interests, and good intentions (e.g., Baum, Gussin, et al., 2008; Fiske & Dupree,
2014; Gentzkow & Shapiro, 2006; Tappin et al., 2020; Truex, 2016).!

Under the influence of internal forces, the perceived credibility of domestic and interna-
tionalized propaganda should also be determined by message recipients’ political predispo-
sitions and their attitudinal alignment with the source. If citizens are strong nationalists,
they are likely to trust information from sources congruent with their national pride. In
other words, they are expected to trust domestic propaganda, whose sources are typi-
cally pro-regime and often function as government mouthpieces. In contrast, since foreign
sources are usually critical of the authoritarian government and sometimes portrayed as hav-

ing malicious motives against the state (e.g., Alyukov, 2022; Fish, 2017; Gruffydd-Jones,

! There are scenarios where “membership-group similarity or dissimilarity has little bearing on the object
being judged” (Simons et al., 1970, p.10). But in the political domain, whether in democracies (e.g., Brady &
Sniderman, 1985) or autocracies (e.g., Byman & Lind, 2010; Schmitt, 2015), people often face a dichotomy—or
even hostility—between “us” and “them.” Consequently, “people like us,” who share goals and values, are
typically believed to have good intentions and expertise.
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2022; Mu, 2021; Pannett, 2021), strong nationalists are less likely to trust internationalized
propaganda. Weak nationalists, on the other hand, are expected to find foreign sources
more consistent with their pre-existing beliefs, leading them to perceive internationalized
propaganda as more credible. As a result, the following hypothesis should stand:

Hypothesis 1.1: Strong (weak) nationalists place greater trust in domestic (international-

ized) propaganda than in internationalized (domestic) propaganda.

As discussed earlier, internationalized propaganda varies depending on the home coun-
tries and the long-standing stances of its foreign sources. If citizens rely on internal forces
to assess the credibility of the different types of internationalized propaganda, they should
still trust sources that align with their prior beliefs. In other words, strong nationalists,
proud of the authoritarian regime, are expected to trust internationalized propaganda from
pro-regime countries (Hypothesis 1.2) or from pro-regime sources (Hypothesis 1.3). Weak
nationalists, on the other hand, should trust internationalized propaganda from anti-regime
countries (Hypothesis 1.2) or from anti-regime sources (Hypothesis 1.3).

Hypothesis 1.2: Strong (weak) nationalists place greater trust in internationalized propa-
ganda from pro-regime (anti-regime) countries than in that from anti-regime (pro-regime)

countries.

Hypothesis 1.3: Strong (weak) nationalists place greater trust in internationalized propa-
ganda from pro-regime (anti-regime) sources than in that from anti-regime (pro-regime)

sources.

3.2 External Forces and Propaganda

That said, internal forces are not a necessary condition for credibility and persuasion.
Institutional and contextual factors, including verification, penalties for lying, and observ-
able costly efforts, can also generate trustworthiness without message recipients’ positive
evaluations of a source’s internal character. According to Lupia and McCubbins (1998),

these factors are categorized as external forces. Among them, “observable costly efforts” is
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the most relevant.?

Specifically, when disseminating messages that contradict their established stances, com-
municators not only fail to gain any benefits but may even suffer losses. In other words,
these messages are costly for the speaker. As a result, when communicators do send mes-
sages that conflict with their standpoints, it is believed that they are not even attempting
to persuade people, as they are not acting in their own best interests (Pratkanis & Aron-
son, 2001). It will make their words seem more sincere and credible (e.g., Berinsky, 2017;
Calvert, 1985; Dragojlovic, 2013; Salmon et al., 1985; Walster et al., 1966). For example,
Stockmann (2013) finds that during the early stages of media commercialization in China,
pro-regime messages were perceived as more credible when they originated from commercial
media, a relatively “unlikely” source at the time. More importantly, citizens do not rely
on their predispositions to observe costly efforts. Therefore, regardless of message recipi-
ents’ pre-existing beliefs, perceived credibility should increase as the source’s predispositions
deviate from the message it conveys.

In authoritarian regimes, people generally recognize the biases of different sources (e.g.,
Gehlbach & Sonin, 2014; Huang & Yeh, 2019): domestic sources are manipulated to sup-
port the regime, while foreign sources tend to be more critical. That is, foreign sources have
far fewer incentives to praise authoritarian rule than domestic sources under government
control. In fact, their international reputation may even suffer from sending pro-regime mes-
sages, as they risk being dismissed as mouthpieces for authoritarian governments. There-
fore, internationalized propaganda should be seen as more costly and, consequently, more
credible in the eyes of people across different levels of nationalism:

Hypothesis 2.1: Internationalized propaganda is consistently seen as more credible than

domestic propaganda.

Applying this logic to comparisons among the different types of internationalized propa-

2 Verification refers to “the case where speaker statements can be verified as true or false” (Lupia & McCub-
bins, 1998, p.53). In the case of domestic and internationalized propaganda, there is no verification involved,
let alone penalties for lying, the meaning of which is self-evident.
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ganda, propaganda from anti-regime countries (Hypothesis 2.2) or from anti-regime sources
(Hypothesis 2.3) should then be perceived as more credible—regardless of citizens’ predis-
positions—since it is more costly.

Hypothesis 2.2: Internationalized propaganda from anti-regime countries is consistently

seen as more credible than that from pro-regime countries.

Hypothesis 2.3: Internationalized propaganda from anti-regime sources is consistently seen

as more credible than that from pro-regime sources.

Table 3.1 summarizes the competing theoretical expectations derived from internal and
external forces. According to internal forces, strong nationalists are expected to perceive
domestic propaganda as more credible than internationalized propaganda, whereas weak
nationalists are predicted to perceive the opposite. Among the different types of interna-
tionalized propaganda, strong nationalists are likely to trust propaganda from pro-regime
countries or from pro-regime sources, while weak nationalists are likely to trust propaganda
from anti-regime countries or from anti-regime sources. By contrast, based on external
forces, internationalized propaganda is anticipated to be regarded as more trustworthy
than domestic propaganda, regardless of individuals’ levels of nationalism. Furthermore,
internationalized propaganda from anti-regime countries or from anti-regime sources should
consistently be viewed as more credible than that from pro-regime countries or from pro-

regime sources.
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Table 3.1: Theoretical Expectations. “Domestic” refers to domestic propaganda, while
“Internationalized” refers to internationalized propaganda. “Pro” indicates international-
ized propaganda from pro-regime countries or from pro-regime sources, whereas “Anti”
indicates internationalized propaganda from anti-regime countries or from anti-regime
sources. The symbol “>" denotes that one form of propaganda is considered more credi-

ble than the other.

Theory
Nationalism

Internal Forces

External Forces

Strong Nationalists

Domestic > Internationalized
Internationalized: Pro > Anti

Internationalized > Domestic
Internationalized: Anti > Pro

Weak Nationalists

Internationalized > Domestic
Internationalized: Anti > Pro

Internationalized > Domestic
Internationalized: Anti > Pro
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4. Research Design

This study selects China as a case to examine the perceived credibility of domestic and
internationalized propaganda. In August 2024, I conducted a pre-registered survey exper-

1

iment in mainland China, with 1,210 respondents recruited via Qualtrics.” Respondents

completed the survey anonymously, passed an attention check, and were compensated ac-

2 No bots or duplicate respondents

cording to their agreement with the survey platform.
were detected. Additionally, Qualtrics implemented a speeder check at half the median
time taken to complete the survey, which helped improve the quality of my sample.

One major concern regarding survey experiments in authoritarian regimes is their sen-
sitivity and the potential harm to respondents if their identifiable information were leaked.
However, this concern can be largely alleviated for three reasons. To start with, the sur-
vey did not record any direct identifiers, and data on respondents’ basic socio-economic
background were insufficient to deduce their identity. Furthermore, the survey did not ask
respondents to evaluate the Chinese government or express dissent. Respondents also had
the option to skip any questions they found uncomfortable. Finally, in addition to obtain-
ing informed consent at the beginning of the experiment, I asked respondents to reaffirm
their consent during the debriefing process, ensuring voluntary participation throughout
the study.

Table A.1 compares my sample with the general online population in China. Data on
Chinese Internet users come from the 2022 China Family Panel Studies (CFPS), a nationally
representative survey. Like other online surveys in China (e.g., Pan & Xu, 2018), my sample

is younger, better educated, and geographically biased toward East China, particularly

developed regions such as Beijing, Guangzhou, and Shanghai. Therefore, it is by no means

1 For the pre-registration and the complete questionnaire in English, please refer to https://osf.io/sha3e.
This study was approved by the Institutional Review Board (IRB) at the author’s home institution.

2 In the survey, respondents were asked to select the foreign media outlets they had heard of. One of the
options was a fake media outlet called the “Durham Morning Post.” Respondents who selected this option
failed the attention check. In my pre-registration plan, I stated that I would analyze the data both with
and without those who failed the attention check. However, Qualtrics excluded these respondents on the
backend. As a result, all my analyses are based solely on respondents who passed the attention check.
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representative of ordinary Chinese Internet users. However, the population represented by
the sample is of special interest to my study, as it consists of active and sophisticated online

users who are more likely to be exposed to internationalized propaganda.
4.1 Pre-Treatment Measures

At the beginning of the experiment, respondents answered a set of pre-treatment ques-
tions about their basic socio-economic background, political predispositions (nationalism),
political sophistication, consumption of foreign media, perceptions of foreign countries,
views on different media outlets, etc. Among these variables, respondents’ nationalism
and their perceptions of foreign countries’ policies toward China are critical for hypothesis
testing.

To gauge respondents’ nationalism, this study adopts the measurement used by Gries
et al. (2011), which captures citizens’ beliefs in China’s superiority over other countries.
Specifically, respondents were presented with the following five nationalistic statements
and asked to rate their agreement on a seven-point Likert scale, where 1 indicates “Strongly
Disagree,” 4 indicates “Neither Agree nor Disagree,” and 7 indicates “Strongly Agree.” The
order of the statements was randomized to avoid biases. Responses were then averaged
to create a nationalism index, with higher values indicating stronger nationalism.? For
illustrative purposes, when interpreting results, I generally refer to individuals with index
scores above 4 (the midpoint of the scale) as strong nationalists and those with scores below
4 as weak nationalists.

e China is the best country in the world.

¢ In view of China’s lengthy history and glorious civilization, it is only natural that

China lead East Asia.
e China is virtually always right.

e Chinese foreign policies are almost always morally correct.

31f a respondent did not rate their agreement with all five statements, their nationalism score was calculated
based on the statements they did answer. Cronbach’s alpha («) is 0.87, the mean (X) is 5.27, and the standard
deviation (s) is 1.29 (see Table A.2 for the summary statistics of each index item).

16



e | support my country whether its policies are right or wrong.

As for respondents’ perceptions of foreign countries’ policies toward China, I followed
the measurement by Turcsanyi et al. (2022), asking respondents to rate the favorability
of the China policies of Australia, Germany, India, and Vietnam—the four countries from
which the internationalized propaganda in my treatment purportedly originated—as well as
several irrelevant countries. The order of the countries was also randomized. To be specific,
respondents were asked: “In terms of foreign policies, how pro-China or anti-China do you
think the following countries are?” They then rated each country on a scale of 1 to 7, where
1 indicates “Very Negative,” 4 indicates “Neither Positive nor Negative,” and 7 indicates
“Very Positive.” In the following subsection, I will discuss how this approach enables me
to examine the perceived credibility of internationalized propaganda from both pro-China

and anti-China countries.*

4.2 Treatment Assignment

After answering pre-treatment questions, respondents were randomly assigned to one
of twenty pre-determined treatment groups. In all groups, respondents read a piece of
propaganda related to either China’s economic development or its social development, which
are the most critical policy issues in China. Additionally, given respondents’ familiarity with
and personal involvement in these topics, they were less likely to rely on source cues when
evaluating propaganda credibility (e.g., Zaller, 1992), thus presenting a harder test for my
hypotheses.

The two pieces of propaganda on China’s economic and social development originate
from a Malaysian media outlet and an Italian scholar respectively, which were subsequently
forwarded by many state media outlets in China. However, in the experiment, they were
presented as originating from different sources in order to examine the credibility of domestic

and internationalized propaganda.® In four treatment groups (N=237), they were said to

4 As readers may have noticed, I measured foreign countries’ perceived favorability toward China rather
than their objective favorability. This makes intuitive sense, as perception shapes people’s reasoning process.

5 At the end of the experiment, respondents were debriefed.
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come from one of two state media outlets in China: People’s Daily and Xinhua.® In other
words, respondents in these groups read domestic propaganda. In the remaining sixteen
treatment groups (N=973), the two pieces of propaganda were allegedly from The Daily.”
It is a fictitious foreign media outlet created by the author, as using real-life examples
could impose reputational costs on the involved media outlets.® That is to say, respondents
in the rest sixteen groups read internationalized propaganda. As shown in Table A.3, the
profiles of respondents who read domestic propaganda and those who read internationalized
propaganda are balanced.

To clarify, the source of domestic propaganda is not limited to state media, and the
source of internationalized propaganda is not restricted to foreign media either. Domestic
propaganda can include pro-regime messages from other domestic but non-state sources
that are effectively controlled by the regime, while internationalized propaganda may also
originate from foreign politicians and scholars, as mentioned earlier. However, the domestic
propaganda that most people are familiar with comes from state media. As a result, I used
state media in the experiment and the fictitious foreign media outlet to ensure comparabil-
ity. That said, a potential concern arises with the use of state media: since People’s Daily
and Xinhua are the two most influential state media outlets in China, they may receive
a credibility premium from respondents due to their advantages in authoritativeness and
brand recognition (Truex, 2016). To address this concern, in the experiment, I described
all the media outlets—People’s Daily, Xinhua, and The Daily—as influential.

To examine how the home countries of foreign sources may impact the perceived cred-

6 There were two pieces of propaganda and two state media outlets, resulting in four treatment groups.

7 There were more treatment groups and respondents for internationalized propaganda to ensure sufficient
statistical power for examining the two dimensions of its variation. As detailed in the following paragraphs,
The Daily was said to originate from one of four foreign countries and to adopt either a pro-China or anti-
China stance. Combined with the two pieces of propaganda on China’s economic and social development,
this created a total of sixteen treatment groups.

8 1 did not use fictitious outlets for state media because people in China are familiar with real ones, making
it difficult to create a credible treatment. Moreover, as mentioned earlier, many state media outlets, including
People’s Daily and Xinhua, forwarded the two pieces of propaganda that were used as treatments in the exper-
iment. Therefore, attributing the propaganda to these outlets would not impose any additional reputational
costs on them, making the creation of fictitious state media outlets unnecessary.
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ibility of internationalized propaganda, The Daily was allegedly from one of the following
four countries: Australia, Germany, India, and Vietnam. These countries were selected
based on three criteria. First, respondents should at least know the countries where the
fictitious media outlet was purported to originate, which ruled out some of China’s al-
lies in Africa, Latin America, and the Pacific region. Second, respondents should not be
overly familiar with the chosen countries, especially their media markets, to avoid suspi-
cion about the fictitious media outlet. This criterion excluded some of China’s well-known
adversaries and allies, including the United States and Russia. Last but not least, there
should be sufficient variation in Chinese citizens’ views toward these countries (Turcsanyi
et al., 2022), allowing me to examine how the perceived credibility of internationalized pro-
paganda varies based on the home country of its foreign source—specifically, whether and
to what extent the country is perceived as pro-China or anti-China.” As shown in Table
A .4, respondents’ covariates are balanced across different levels of perceived favorability of
the assigned country.'?

Additionally, as noted earlier, there is a second dimension in which internationalized
propaganda varies: the long-standing stances its foreign sources take toward the dictator or
regime involved. Therefore, in half of the sixteen treatment groups where respondents read
internationalized propaganda, The Daily was described as consistently pro-China, while in
the other half, it was portrayed as anti-China. Specifically, this pro-China (anti-China)
stance was illustrated by The Daily’s support for (criticism of) China’s policies, including
the Belt and Road Initiative and climate change policies. Table A.5 shows that the ran-
domization was generally successful: the profiles of respondents who read the propaganda

from The Daily (alleged to be pro-China) are balanced with those of respondents who read

 When pooled, the perceived favorability of the country to which respondents were randomly assigned has
a mean of 4.08 (s = 1.48, see Table A.2 for the perceived favorability of each of the four countries).

107 did not assess whether balance was achieved across the four assigned countries because, as noted earlier,
it is the perceived favorability of foreign countries toward China, rather than their objective favorability,
that shapes people’s reasoning process (i.e., the actual treatments). In the robustness checks of subsequent
analyses, I also include country fixed effects to account for unobserved country-specific characteristics and
cluster standard errors at the country level to address concerns about clustered assignment (Abadie et al.,
2023).
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the propaganda from The Daily (alleged to be anti-China instead).

As a visual aid, Figure 4.1 summarizes the experiment’s treatment assignment. Re-
spondents were exposed to propaganda regarding either China’s economic or social devel-
opment. If the treatment was presented as originating from one of China’s state media out-
lets—People’s Daily or Xinhua—respondents were assigned to read domestic propaganda.
The variation in propaganda content and in state media created four treatment groups
for domestic propaganda. If the treatment was presented as coming from the fictitious
foreign media outlet—The Daily—respondents were instead assigned to read internation-
alized propaganda. To examine the variation in internationalized propaganda, The Daily
was portrayed as originating from one of the four countries—Australia, Germany, India,
and Vietnam—and adopting either a pro-China or an anti-China stance. Combined with
the variation in propaganda content, this led to the creation of sixteen treatment groups.

Altogether, the experiment comprises twenty treatment groups.

Propaganda Content:
Economic or Social Development

~.
{ Propaganda Source: } {Propaganda Source:}

People’s Daily or Xinhua The Daily

{Domes fic Propaganda ( 4)} { Home Country of the Source: }

Australia, Germany, India, or Vietnam

Stance of the Source:
Pro- or Anti-China

{Internationalized Propaganda (16)}

FIGURE 4.1: Treatment Assignment. The numbers in parentheses represent the number
of the corresponding treatment groups.

Figure 4.2 presents one of the treatments used in the experiment: a piece of interna-
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tionalized propaganda on China’s economic development. It was said to originate from the
fictitious Australian media outlet, The Daily, which was portrayed as consistently support-
ive of China’s policies. A screenshot of the news, created by the author, was also presented

alongside the text.

The Daily is one of the most influential media outlets in Australia. In its past reports, it
has been very supportive of China’s policies. For example, it argued that China’s Belt and
Road Initiative helped enhance local economic growth in under-developed regions. It also
once argued that China’s carbon reduction policies were critical and effective in dealing

with climate change.

dee z The Daily
,}E | . Homepage » Daily News
- t»_‘,_’_,’s’!‘ L
' 4 China’s economic development is becoming healthier
AT HINATR
;’__ ‘I\lll_“\\l‘J\ "\\ )
v b S g s Thomas February 202

In February, it published a new article related to China’s economy. In that report, it
says that even though China’s economic growth is currently slowing down, its growth and
economic structure are healthier than ever. The share of technology-oriented industries in
GDP is increasing. More and more savings funds are flowing into this market segment.
This is a structural change in the economy, and in a broader sense, China is heading toward

a more healthy and promising economic growth.

FIGURE 4.2: Example of Treatment. Internationalized propaganda on China’s economic
development from a pro-China Australian media outlet, The Daily.

4.3 Post-Treatment Measures

At the end of the experiment, I asked respondents to rate the credibility of the propa-
ganda, their willingness to share it, their foreign language skills, etc. The main outcome
variable is the perceived credibility of propaganda. I measured it by asking: “Just now, you
read the news report from XXX (e.g., People’s Daily, Xinhua, or The Daily). How trust-
worthy or untrustworthy do you think the report is?” Respondents rated the credibility on

a scale of 1 to 4, where 1 indicates “Very Untrustworthy” and 4 indicates “Very Trustwor-
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thy.”1! T did not ask respondents to rate their post-treatment trust in the government, given
the increasing sensitivity of this topic in China. Future research may explore this question

in other authoritarian contexts.

1 The mean score is 2.94, with a standard deviation of 0.83 (see Table A.2 for the perceived credibility of
domestic and internationalized propaganda, respectively).
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5. Results

I now present the main findings of the experiment. First, I compare the perceived
credibility of domestic and internationalized propaganda among individuals with varying
degrees of nationalism. Next, I examine the variation among internationalized propaganda,
exploring how the home countries and the long-standing stances of its foreign sources impact
the perceived credibility of propaganda. Here, I observe a pattern that contradicts my
theoretical expectations. To address this, I conduct a set of exploratory analyses at the end

of this section.

5.1 Domestic and Internationalized Propaganda

Figure 5.1 displays the conditional marginal effects of internationalized versus domestic
propaganda, using domestic propaganda as the reference group, along with the 95% con-
fidence intervals. As recommended by Coppock (2021), I also present in Figure 5.2 the
perceived credibility of domestic and internationalized propaganda, along with the corre-
sponding 95% confidence intervals. All estimates are based on a kernel regression method,
as the assumptions of linear regression models with multiplicative interaction terms may
not hold, potentially producing misleading results (Hainmueller et al., 2019). That said, I
did not pre-register the application of the kernel method, and Table A.6 still presents the
results from the linear regression models for reference.

As shown in Figure 5.1, for weak nationalists who scored 1 on the nationalism index, in-
ternationalized propaganda is perceived as much more credible than domestic propaganda.
Specifically, in the uncontrolled model, the perceived credibility of internationalized pro-
paganda is 0.536 units higher than that of domestic propaganda (95% CI [—0.016,1.069]),
while in the controlled model, the difference is 0.696 units (95% CI [0.087,1.217]). The
confidence interval in the uncontrolled model contains 0, possibly due to fewer observations
at the lower end of the moderator, but the range of plausible effect sizes suggests that the
true effect size is unlikely to be zero or negative.

Additionally, as Figure 5.2 shows, in general, the more nationalistic respondents are,

23



=
[

=
]

Conditional Marginal Effects (Without Controls)
o
Conditional Marginal Effects (With Controls)
o

Nationalism Nationalism

FIGURE 5.1: Conditional Marginal Effects of Internationalized versus Domestic Propa-
ganda. The left panel shows the conditional marginal effects without demographic con-
trols, while the right panel displays the effects with controls. The shaded areas represent
95% confidence intervals.

the more credible they perceive propaganda to be, regardless of whether it is domestic
or internationalized. It is hardly surprising that individuals with stronger nationalistic
sentiments are more likely to believe propaganda that portrays a favorable view of the
country. However, the positive marginal effect of nationalism on the perceived credibility
of internationalized propaganda is much smaller than the effect on domestic propaganda.
Consequently, the more nationalistic respondents are, the smaller the credibility advantage
of internationalized propaganda over domestic propaganda becomes, to the point where
domestic propaganda is regarded as more credible than internationalized propaganda. For
strong nationalists who scored 7 on the nationalism index, the perceived credibility of
domestic propaganda is 0.428 units higher than that of internationalized propaganda in the
uncontrolled model (95% CI [—0.709, —0.136]), while the difference is 0.448 units in the

controlled model (95% CI [—0.772, —0.128]). The confidence intervals are negative because
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FIGURE 5.2: Perceived Credibility of Domestic and Internationalized Propaganda. The
left panel shows the predicted outcomes without demographic controls, while the right
panel displays the outcomes with controls. The shaded areas represent 95% confidence
intervals.

domestic propaganda is set as the reference group.

My results thus provide evidence of internal forces: weak nationalists tend to perceive
internationalized propaganda as more credible, whereas strong nationalists place greater
trust in domestic propaganda. To verify my findings, I also conduct a series of robustness
checks using the kernel method.! To begin, I exclude from my analysis respondents who
did not answer all the five questions used to construct the nationalism index (see Figure
A.1 and Figure A.2) and those who can speak the official languages of the foreign countries
from which internationalized propaganda allegedly originated (see Figure A.3 and Figure
A.4). Additionally, I use two alternative measurements of nationalism, both of which were

employed by Huang and Yeh (2019) to study Chinese people’s selective exposure to Western

! Three robustness checks have been pre-registered: two concerning alternative measurements for respon-
dents’ nationalism, and one excluding respondents who can speak the official languages of the foreign coun-
tries from which internationalized propaganda allegedly originated.
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media (see Figure A.5 and Figure A.6 for the first alternative measurement and Figure A.7
and Figure A.8 for the second).? My conclusions remain largely unchanged. Last but not
least, I subset the sample based on respondents’ perceptions of state and foreign media
coverage of China. Specifically, I asked respondents, “With regard to the state media
(foreign media) outlets you know, how positive or negative do you think their coverage
of China is?” Respondents who perceived foreign media coverage as more negative than
that of state media constitute one subgroup, while the rest constitute the other. In the
current context, I expect the above pattern of internal forces to be more pronounced among
the former subgroup rather than the latter because respondents must first recognize the
direction of biases in different sources before assessing the credibility of propaganda based
on their attitudinal alignments with the source. Figure A.9 and Figure A.10 corroborate

my expectations.
5.2 Variation in Internationalized Propaganda

While there is clear evidence of internal forces when people assess the credibility of
domestic and internationalized propaganda, I do not observe a similar pattern when they
evaluate the credibility of the different types of internationalized propaganda. Specifically,
regarding the first dimension of variation in internationalized propaganda—the home coun-
tries of its foreign sources—respondents, whether weak or strong nationalists, consistently
perceive propaganda from pro-China countries as more credible than that from anti-China
countries. As for the second dimension—the long-standing stances of foreign sources—a
similar but much weaker pattern emerges: propaganda from pro-China sources is consid-
ered more trustworthy than that from anti-China sources, except for respondents at the
two extremes of the nationalism spectrum, where the difference is statistically insignificant.
All these results are estimated using the kernel estimator as before. However, for reference,

Table A.7 also presents the analytical results from linear regression models.

2 Specifically, I asked respondents, “To what extent do you agree with the following statement: We must
strive to learn from the West in terms of institutions and ideas?” and “How proud are you to be a Chinese
citizen?”
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FIGURE 5.3: Conditional Marginal Effects of Foreign Countries” Perceived Favorability To-
ward China. The left panel shows the conditional marginal effects without demographic
controls, while the right panel displays the effects with controls. The effects are estimated
at the midpoint of the continuous treatment variable by default. The shaded areas repre-
sent 95% confidence intervals.

Figure 5.3 depicts the conditional marginal effects of a foreign country’s perceived favor-
ability toward China on the credibility of internationalized propaganda from that country,
along with the corresponding 95% confidence intervals. By default, the marginal effects are
estimated at the midpoint of the perceived favorability of foreign countries. As discussed
earlier, this approach can help me examine how the credibility of internationalized propa-
ganda varies depending on the home countries of its sources. Due to the continuous nature
of the treatment variable, I do not present the predicted outcomes—perceived credibility
of internationalized propaganda from countries with varying levels of perceived favorability

toward China.
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As Figure 5.3 shows, regardless of respondents’ degrees of nationalism, internationalized
propaganda from a pro-China country is consistently perceived as more credible than that
from an anti-China country. In the uncontrolled model, for respondents at the lowest end
of the nationalism spectrum, the marginal effect of a country’s perceived favorability on
the credibility of propaganda is 0.250 units (95% CI [0.033,0.388]). For respondents at
the highest end of the nationalism spectrum, the effect increases to 0.343 units (95% CI
[0.251,0.420]). In the controlled model, the effects are 0.230 units (95% CI [0.034,0.381])
and 0.340 units (95% CI [0.249,0.418]) for respondents at the lowest and highest ends of
the nationalism index, respectively. As before, I conduct a series of robustness checks by
excluding respondents with missing values in the five nationalism index items (see Figure
A.11), removing those who can speak the official languages of the foreign countries from
which internationalized propaganda allegedly originated (see Figure A.12), and replacing
the nationalism index with the two alternative measurements (see Figure A.13 and Figure
A.14).3 Additionally, I control for country fixed effects to account for unobserved country-
specific characteristics (see Figure A.15) and cluster standard errors at the country level
to address concerns about clustered assignment (see Figure A.16).* The findings remain
similar.

With regard to the long-standing stances of foreign sources, a slightly different pattern
emerges. As Figure 5.4 and Figure 5.5 show, for respondents at the lowest and highest
ends of the nationalism spectrum, propaganda from pro-China sources and that from anti-
China sources are indistinguishable in terms of perceived credibility. Specifically, in the
uncontrolled model, respondents who scored 1 on the nationalism index find propaganda
from pro-China sources to be 0.014 units more credible than that from anti-China sources
(95% CI [-0.461,0.531]), while respondents who scored 7 on the index find propaganda
from pro-China sources to be 0.038 units more credible than that from anti-China sources

(95% CI [—0.278,0.349]). In the controlled model, the estimates continue to be statistically

3 I did not conduct the subgroup analysis because it is not relevant in this context.

4 These were not pre-registered.
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FIGURE 5.4: Conditional Marginal Effects of Foreign Media Being Pro-China versus Being
Anti-China. The left panel shows the conditional marginal effects without demographic
controls, while the right panel displays the effects with controls. The shaded areas repre-
sent 95% confidence intervals.

insignificant, though they are larger, and a relatively greater portion of plausible effect
sizes falls above zero (for respondents who scored 1 on the index: TE = 0.149 with 95%
CI [—0.248,0.559]; for respondents who scored 7 on the index: TE = 0.115 with 95% CI
[—0.137,0.389]). This may indicate a true null effect in the population or result from the
limited data points at the two ends of the nationalism index, given the large bandwidths.
That said, as shown in Figure 5.4 and Figure 5.5, among respondents who are not at the
extremes of the nationalism spectrum—whether weak or strong nationalists—propaganda
from pro-China sources is perceived as more credible than that from anti-China sources.
This relationship is both statistically and substantively significant. There is thus weak
evidence that internationalized propaganda from pro-China sources is consistently perceived

as more trustworthy than that from anti-China sources. This pattern remains robust when
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I replicate the same six robustness checks conducted above.’
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controls, while the right panel displays the outcomes with controls. The shaded areas
represent 95% confidence intervals.

5.3 The Weakening of Internal Forces

As predicted by internal forces, strong nationalists continue to place greater trust in
internationalized propaganda from pro-China countries or from pro-China sources, even
though the difference between propaganda from pro-China and anti-China sources is not
significant for respondents at the highest end of the nationalism spectrum. However, con-
trary to the expectations based on internal forces, weak nationalists do not find propaganda

more credible when it comes from anti-China countries or from anti-China sources. Instead,

5 For the complete case analysis, please refer to Figure A.17 and Figure A.18. For the analysis where foreign
language speakers are excluded, please refer to Figure A.19 and Figure A.20. For the analysis where I replace
the nationalism index with the two alternative measurements, please refer to Figure A.21 and Figure A.22 for
the first, and Figure A.23 and Figure A.24 for the second. For the analysis where I control for country fixed
effects, please refer to Figure A.25. Last but not least, for the analysis where I cluster standard errors at the
country level, please refer to Figure A.26 and Figure A.27.
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they, like strong nationalists, find propaganda from pro-China countries or from pro-China
sources more trustworthy. To explain this contradictory pattern, I conduct a set of ex-
ploratory analyses.

To begin with, the variations among foreign sources—whether the home countries or
the established stances of sources are pro-China or anti-China—may be less salient to weak
nationalists than to strong nationalists. It makes intuitive sense not only from an affective
perspective (e.g., Tajfel & Turner, 2003), as weak nationalists are less emotionally attached
to their nations, but also from a utility perspective (e.g., Dawson, 1995), as they view their
personal interests as detached from national ones.

In the experiment, I asked respondents: “If a foreign media outlet issues a report critical
(supportive) of China, how likely or unlikely do you think it is that its coverage of China
is deliberately manipulated to be negative (positive)?” Respondents rated the likelihood
of manipulation on a scale of 1 to 4, with 1 indicating “Very Unlikely” and 4 indicating
“Very Likely.” As Figure 5.6 shows, responses from strong nationalists are contingent upon
whether the foreign media report is critical or supportive of China (MD = —0.567, 95% CI
[—0.648, —0.487]), whereas responses from weak nationalists remain stable regardless of the
report’s stance (MD = —0.044, 95% CI [—0.103,0.191]). It suggests that weak nationalists
care less about whether a foreign media report on China is pro- or anti-regime, which serves
as a sufficient yet unnecessary condition for their insensitivity to the variation in foreign
sources, rendering source differences insignificant in their deliberate reasoning.

Given the insignificance of source differences in deliberate reasoning, weak nationalists’
implicit preferences are likely to determine the perceived credibility of the internationalized
propaganda they receive. A growing body of research has paid attention to the gut-level
attitudes of citizens in authoritarian regimes (e.g., Truex & Tavana, 2019; Zhou et al.,
2020). Regarding China, Huang et al. (2023) find that, due to political socialization, in
which citizens are constantly exposed to the regime’s information campaigns, people tend
to implicitly trust the government regardless of their self-reported political trust. In other

words, an implicit pro-regime preference is pervasive in China, which has been found to
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dia Reports Among Strong and Weak Nationalists. The x-axis represents the perceived
likelihood of manipulation, with 1 indicating “Very Unlikely” and 4 indicating “Very
Likely.”

increase public support for propaganda (Huang et al., 2024).

In the current context of internationalized propaganda, weak nationalists may thus
harbor implicit pro-regime preferences similar to their nationalistic peers, leading them to
place greater trust in propaganda from pro-China countries or from pro-China sources. To
test this argument, I assume that respondents who completed the survey quickly provided
intuitive responses and were more susceptible to subconscious inclinations, whereas those
who took longer provided more deliberate responses and were less influenced by implicit
preferences (e.g., Lodge, 2013). I then divide the sample based on the mean survey duration.
As shown in Figure 5.7, weak nationalists with above-mean survey duration are less likely
to regard internationalized propaganda from pro-China countries as credible compared to
those with below-mean survey duration. Similarly, as Figure 5.8 suggests, weak nationalists
with above-mean survey duration are less likely to perceive internationalized propaganda
from pro-China sources as trustworthy than those with below-mean survey duration. The
same pattern emerges when the sample is divided based on the median survey duration (see

Figure A.28 and Figure A.29) and in the analysis of a three-way interaction (see Table A.8),
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where the effects of pro-China countries and those of pro-China sources vary depending on
respondents’ nationalism and survey duration.® Specifically, in the three-way interaction,
a longer survey duration reduces the positive marginal effects of pro-China countries and
those of pro-China sources, with the latter being marginally significant.

Overall, exploratory analyses suggest that the unexpected pattern among weak nation-
alists may stem from the insignificance of foreign source differences in their deliberate rea-
soning and an implicit pro-China preference. However, readers should interpret the results
with caution, especially those concerning weak nationalists’ implicit attitudes. None of the
analyses in this sub-section were pre-registered, which risks leading to post hoc explana-
tions. Additionally, partly due to the exploratory nature of the analyses, the measurements
and empirical strategies employed here are by no means impeccable. Survey duration is
an imperfect proxy for measuring subtle attitudes and is subject to potential measurement
errors, while both the subgroup analyses using the kernel method and the three-way in-
teraction approach have their limitations. Using the kernel method, I could not conclude
that the effects of pro-China countries and those of pro-China sources statistically differ
between the two groups of respondents, while estimates from the three-way interaction may
be misleading, as the model relies on even more demanding assumptions than a two-way
interaction. Therefore, in the above discussion, I focused only on the direction of changes in
effect sizes rather than elaborating on the substantive or statistical significance. To address
these concerns, a future survey experiment incorporating an embedded Implicit Association

Test (IAT) is necessary.

6 1 scale the survey duration due to its wide range.
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6. Conclusions

This article begins with a theoretical distinction between domestic and internationalized
propaganda, along with a characterization of the variation in the latter based on the differ-
ences among its foreign sources. Derived from the framework of internal and external forces
proposed by Lupia and McCubbins (1998), two competing sets of hypotheses are developed
regarding the perceived credibility of propaganda. Through a pre-registered survey experi-
ment in China, I find evidence that internal forces influence how people evaluate the credi-
bility of domestic and internationalized propaganda: strong nationalists place greater trust
in domestic propaganda, while weak nationalists perceive internationalized propaganda as
more credible. However, when it comes to the perceived credibility of the different types
of internationalized propaganda, a different pattern emerges. While strong nationalists
trust internationalized propaganda from pro-regime countries or from pro-regime sources,
both aligning with their pre-existing beliefs, weak nationalists also paradoxically trust the
propaganda more when its foreign source comes from a pro-regime country or when the
source is described as supportive of the regime. Exploratory analyses suggest that this pat-
tern is driven by the insignificance of foreign source differences and an implicit pro-regime
preference.

That said, future research is still necessary. In addition to verifying the results from
exploratory analyses, more in-depth studies on internationalized propaganda are vital for
deepening our understanding of information control in today’s authoritarian regimes. Specif-
ically, while this paper focuses on the perceived credibility of internationalized propaganda
and the underlying psychological mechanisms, it does not examine its production. As noted
earlier, the transmission of pro-regime messages from foreign sources can be either tacitly al-
lowed or deliberately facilitated by authoritarian governments. However, it remains unclear
which of these two mechanisms is more prevalent in the regime’s manufacturing of propa-
ganda. If it is the latter, then who plays the primary role in the deliberate transmission of
pro-regime foreign information? Is it state entities, commercial media, government-affiliated

social media influencers, fervent regime supporters, or even bots? Given that the informa-
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tion environment in authoritarian regimes is shaped by the presence of various state and
non-state actors (e.g., Baturo et al., 2024; Beazer et al., 2022; Bradshaw & Howard, 2019;
D. Chen & Gao, 2023; Chung-Hon Shih, 2008; Gehlbach & Sonin, 2014; King et al., 2017;
Y. Lu et al., 2022; Pan, 2019; Wallace, 2016), more systematic research is needed to unpack
the production of internationalized propaganda.

Moreover, additional research is essential to better understand the impact of foreign ac-
tors in authoritarian regimes. In the case of foreign media, citizens’ exposure not only fails
to undermine authoritarian rule as conventionally anticipated but may also bolster regime
support. According to my findings, internationalized propaganda enables the Chinese gov-
ernment to persuade weak nationalists who are less convinced by domestic propaganda,
thereby broadening the regime’s support base. This appears to indicate that dictators have
already harnessed the power of external actors, just as they have turned the internet—a
supposed facilitator of authoritarian breakdown—into a tool to reinforce their power. Even
more “unsettling,” citizens—including weak nationalists—place greater trust in internation-
alized propaganda from pro-regime countries or from pro-regime sources. This implies that
dictators can further consolidate their power with the help of their allies, given the profound
influence they have on these countries and their domestic agenda-setting. Nonetheless, more
research is needed before we can draw definitive conclusions.

Last but not least, although this research empirically tests the competing hypotheses
involving internal and external forces, it does not address the psychological or contextual
factors that determine which forces come into play. In the case of the United States,
existing literature provides evidence of different forces in various scenarios, and the same
applies to an authoritarian regime like China. Future research should thus explore the
distinct conditions under which these two forces are triggered and how they may interact

in different political environments.
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Appendix A

Table A.1: Demographics of the Survey Sample and the Online Population in China

Variables Values Survey Sample Internet Users in China
Wu, 2024 CFPS in 2022
Gender Female 49.5% 48.8%
Male 50.5% 51.2%
Age 18-24 30.3% 13.5%
25-29 12.8% 10.7%
30-34 6.6% 16.3%
35-39 8.8% 12.9%
40-44 12.1% 9.4%
45-49 8.0% 9.2%
50-54 4.2% 9.7%
55-59 7.3% 7.9%
60-64 7.1% 3.9%
> 65 2.7% 6.6%
Education Primary School or Below 0.3% 18.6%
Junior Middle School 3.2% 32.1%
Senior Middle School 11.9% 23.0%
Undergraduate 71.8% 24.9%
Graduate 12.9% 1.4%
Region East 68.7% 38.9%
Central 9.1% 28.7%
West 17.2% 23.1%
Northeast 4.9% 9.3%
cCcrp Yes 16.8% 12.3%
No 83.2% 87.7%

I tirst used CFPS’s resampled sample to create a nationally representative sample. Then,
I excluded respondents aged below 18 and those without Internet access through mobile
devices or computers to create a representative sample of China’s online population and
compare it to my study sample. Missing values are omitted.
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Table A.2: Summary Statistics

Variables Mean (x) Std. Dev. (s) Min Max N

Nationalism Index 5.27 1.29 1.00 7.00 1196
Item 1 5.57 1.58 1.00 7.00 1185
Item 2 5.15 1.63 1.00 7.00 1175
Item 3 5.08 1.53 1.00 7.00 1184
Item 4 5.65 1.40 1.00 7.00 1182
Item 5 4.87 1.76 1.00 7.00 1185
Perceived Favorability (Pooled) 4.08 1.48 1.00 7.00 943
Perceived Favorability (Australia) 4.02 1.44 1.00 7.00 235
Perceived Favorability (Germany) 4.32 1.46 1.00 7.00 246
Perceived Favorability (India) 3.69 1.64 1.00 7.00 234
Perceived Favorability (Vietnam) 4.29 1.31 1.00 7.00 228
Perceived Credibility (Pooled) 294 0.83 1.00 4.00 1156
Perceived Credibility (Domestic) 3.15 0.80 1.00 4.00 229
Perceived Credibility (Internationalized) 2.89 0.83 1.00 4.00 927

The order of the index items here is the same as the order in which they appear in the
main text. “Perceived Favorability (Australia)” refers to the extent to which Australia is
perceived as pro-China by respondents assigned to read internationalized propaganda
from Australia. The same applies to respondents assigned to read internationalized pro-
paganda from Germany, India, and Vietnam. “Perceived Credibility (Domestic)” indicates
the perceived credibility of domestic propaganda, whereas “Perceived Credibility (Inter-
nationalized)” indicates that of internationalized propaganda.
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Table A.3: Balance Table for Domestic and Internationalized Propaganda

Type Diff V.Ratio
Gender Binary -0.0017
Gender:<NA> Binary -0.0002
Age Contin. -0.0425 1.0285
Age:<NA> Binary -0.0012
Education Contin.  0.0899 0.7947
Education: <NA> Binary -0.0141
East China Binary -0.0606
Central China Binary  0.0502
West China Binary  0.0076
Northeast China Binary  0.0028
Region:<NA> Binary -0.0033
CCP Binary -0.0329
CCP:<NA> Binary -0.0027
Income Contin. -0.0163 0.9057
Income:<NA> Binary -0.0301
Nationalism Contin. -0.0222 1.0646
Nationalism:<NA> Binary -0.0118
Nationalism (Alternative 1) Contin.  0.0089 0.9693
Nationalism (Alternative 1):<NA> Binary -0.0043
Nationalism (Alternative 2) Contin.  0.0618 0.9152
Nationalism (Alternative 2):<NA> Binary -0.0034
Political Interest Contin. 0.0196 0.8576
Political Interest: <NA> Binary -0.0099
Political Sophistication Contin.  0.0499 0.8700
Political Sophistication:<NA> Binary -0.0264

The table was computed using cobalt (Greifer, 2024). “Diff” represents standardized
mean differences, with a common balance threshold of 0.1 and values closer to 0 being
preferred. “V.Ratio” represents variance ratios, where a common threshold for balance
is between 0.5 and 2, with values closer to 1 being ideal. As readers can see, balance is
achieved not only for observed covariates—such as respondents’ socio-economic back-
grounds, nationalism (e.g., the nationalism index and two alternative measurements), po-
litical interest, and political sophistication—but also for the proportion of missing values
(<NA>) in each covariate.
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Table A.4: Balance Table for Internationalized Propaganda from Countries with Varying
Levels of Perceived Favorability Toward China

Type Corr
Gender Binary 0.0028
Gender:<NA> Binary 0.0096
Age Contin. 0.0510
Age:<NA> Binary -0.0366
Education Contin. 0.0470
Education:<NA> Binary 0.0013
East China Binary 0.0857
Central China Binary -0.0655
West China Binary -0.0376
Northeast China Binary -0.0286
Region:<NA> Binary 0.0441
Cpp Binary -0.0229
CPP:<NA> Binary -0.0190
Income Contin. 0.0572
Income:<NA> Binary -0.0445
Nationalism Contin. 0.0822
Nationalism (Alternative 1) Contin. 0.3426
Nationalism (Alternative 1):<INA>  Binary -0.0225
Nationalism (Alternative 2) Contin. -0.0300
Nationalism (Alternative 2):<NA>  Binary -0.0158
Political Interest Contin. 0.0445
Political Interest:<NA> Binary -0.0584
Political Sophistication Contin. 0.0364
Political Sophistication: <NA> Binary 0.0265

The table was computed using cobalt (Greifer, 2024). “Corr” represents the Pearson corre-

lation between each covariate and the treatment variable, with a common balance thresh-
old of 0.1 and values closer to 0 being preferred. As readers can see, balance is mostly
achieved not only for observed covariates but also for the proportion of missing values
(<NA>) in each covariate.
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Table A.5: Balance Table for Internationalized Propaganda from Pro-China and Anti-
China Media

Type Diff V.Ratio
Gender Binary  0.0094
Gender:<NA> Binary -0.0122
Age Contin. -0.0671 0.9522
Age:<NA> Binary -0.0019
Education Contin.  0.0204 1.1469
Education:<NA> Binary -0.0182
East China Binary -0.0026
Central China Binary -0.0020
West China Binary  0.0284
Northeast China Binary -0.0238
Region:<NA> Binary  0.0022
CcCr Binary  0.0081
CCP:<NA> Binary -0.0201
Income Contin.  0.1270 0.9206
Income:<NA> Binary -0.0037
Nationalism Contin.  0.0492 0.8992
Nationalism:<NA> Binary -0.0060
Nationalism (Alternative 1) Contin. -0.0637 0.9382
Nationalism (Alternative 1):<NA> Binary -0.0218
Nationalism (Alternative 2) Contin.  0.1141 0.7224
Nationalism (Alternative 2):<NA> Binary 0.0022
Political Interest Contin. -0.0137 0.9104
Political Interest: <NA> Binary -0.0141
Political Sophistication Contin.  0.0645 0.8175
Political Sophistication: <NA> Binary -0.0075

The table was computed using cobalt (Greifer, 2024). “Diff” represents standardized
mean differences, with a common balance threshold of 0.1 and values closer to 0 being
preferred. “V.Ratio” represents variance ratios, where a common threshold for balance
is between 0.5 and 2, with values closer to 1 being ideal. As readers can see, balance is
mostly achieved not only for observed covariates but also for the proportion of missing
values (<NA>) in each covariate.
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Table A.6: Perceived Credibility of Domestic and Internationalized Propaganda by Na-
tionalism Level (Linear Regression Models)

1)

(2)

Constant 1.889%** 0.810**
(0.229) (0.294)
Nationalism 0.239*** 0.239***
(0.042) (0.044)
Treatment 0.533* 0.628*
(0.254) (0.262)
Nationalism x Treatment —0.150** —0.168***
(0.047) (0.048)
Demographic Controls v
N 1156 1126
R? 0.057 0.102
Adjusted R? 0.055 0.094

+p<0.1, * p<0.05, ** p<0.01, *** p<0.001. Standard errors are in parentheses. The out-
come variable is the perceived credibility of propaganda on a four-point scale. “Nation-
alism” refers to the nationalism index I constructed on a scale of 1 to 7. “Treatment” is
coded as 0 for Domestic Propaganda and as 1 for Internationalized Propaganda. Given
the scale of the nationalism index, the coefficients for the constituent terms carry no sub-

stantive meaning.
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FIGURE A.1: Robustness Check: Conditional Marginal Effects of Internationalized versus
Domestic Propaganda (Complete Case Analysis). The left panel shows the conditional
marginal effects without demographic controls, while the right panel displays the effects
with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.2: Robustness Check: Perceived Credibility of Domestic and International-
ized Propaganda (Complete Case Analysis). The left panel shows the predicted outcomes
without demographic controls, while the right panel displays the outcomes with controls.
The shaded areas represent 95% confidence intervals.
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FIGURE A.3: Robustness Check: Conditional Marginal Effects of Internationalized versus
Domestic Propaganda (Foreign Language Speakers Excluded). The left panel shows the
conditional marginal effects without demographic controls, while the right panel displays
the effects with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.4: Robustness Check: Perceived Credibility of Domestic and Internationalized
Propaganda (Foreign Language Speakers Excluded). The left panel shows the predicted
outcomes without demographic controls, while the right panel displays the outcomes
with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.5: Robustness Check: Conditional Marginal Effects of Internationalized versus
Domestic Propaganda (Alternative Measurement 1). The left panel shows the conditional
marginal effects without demographic controls, while the right panel displays the effects
with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.6: Robustness Check: Perceived Credibility of Domestic and Internationalized
Propaganda (Alternative Measurement 1). The left panel shows the predicted outcomes
without demographic controls, while the right panel displays the outcomes with controls.
The shaded areas represent 95% confidence intervals.
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FIGURE A.7: Robustness Check: Conditional Marginal Effects of Internationalized versus
Domestic Propaganda (Alternative Measurement 2). The left panel shows the conditional
marginal effects without demographic controls, while the right panel displays the effects
with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.8: Robustness Check: Perceived Credibility of Domestic and Internationalized
Propaganda (Alternative Measurement 2). The left panel shows the predicted outcomes
without demographic controls, while the right panel displays the outcomes with controls.
The shaded areas represent 95% confidence intervals.
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FIGURE A.9: Robustness Check: Conditional Marginal Effects of Internationalized ver-
sus Domestic Propaganda (Subgroup Analysis). The left two panels show the conditional
marginal effects among respondents who perceived foreign media coverage as more neg-
ative than that of state media, while the right two panels display the effects among the
rest. The shaded areas represent 95% confidence intervals.
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FIGURE A.10: Robustness Check: Perceived Credibility of Domestic and International-
ized Propaganda (Subgroup Analysis). The left two panels show the predicted outcomes
among respondents who perceived foreign media coverage as more negative than that of
state media, while the right two panels display the outcomes among the rest. The shaded
areas represent 95% confidence intervals.
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Table A.7: Perceived Credibility of Different Types of Internationalized Propaganda by
Nationalism Level (Linear Regression Models)

(1) () ) (4) (5) (6)

Constant 2474 1.629%**  2.243%*  1.269%%  2.288***  1.483%*
(0.300)  (0.366)  (0.154) (0.260)  (0.310) (0.371)
Nationalism —0.066 —0.093+ 0.095***  0.069*  —0.059 —0.089
(0.053)  (0.054) (0.028)  (0.029)  (0.055) (0.056)
Country —0.009  —0.014 —0.007 —0.015
(0.073)  (0.075) (0.072) (0.073)
Media 0.381+  0.338  0.386+ 0.350+
(0.224)  (0.225)  (0.210) (0.211)
Nationalism x Country  0.037**  0.037** 0.036** 0.037**
(0.013)  (0.013) (0.013) (0.013)
Nationalism x Media -0.018 —0.011  —0.018 —0.012
(0.041)  (0.041)  (0.039) (0.039)
Demographic Controls v v v
N 917 898 927 907 917 898
R? 0.152 0.197 0.049 0.100 0.183 0.227
Adjusted R? 0.149 0.188 0.046 0.090 0.179 0.216

+ p<0.1, * p<0.05, ** p<0.01, * p<0.001. Standard errors are in parentheses. The out-
come variable is the perceived credibility of propaganda on a four-point scale. “National-
ism” refers to the nationalism index I constructed on a scale of 1 to 7. “Country” indicates
respondents’ perceptions of foreign countries’ favorability toward China, also on a scale of
1to 7. “Media” is coded as 0 for Anti-China and 1 for Pro-China. In the last two columns,
I additionally regress the perceived credibility of internationalized propaganda on two
interaction terms simultaneously (Nationalism x Country and Nationalism x Media). The
results remain unchanged. Given the scale of the nationalism index and respondents’
perceptions of foreign countries, the coefficients for the constituent terms carry no sub-
stantive meaning.
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FIGURE A.11: Robustness Check: Conditional Marginal Effects of Foreign Countries’ Per-
ceived Favorability Toward China (Complete Case Analysis). The left panel shows the
conditional marginal effects without demographic controls, while the right panel displays
the effects with controls. The effects are estimated at the midpoint of the continuous treat-
ment variable by default. The shaded areas represent 95% confidence intervals.
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FIGURE A.12: Robustness Check: Conditional Marginal Effects of Foreign Countries’
Perceived Favorability Toward China (Foreign Language Speakers Excluded). The left
panel shows the conditional marginal effects without demographic controls, while the
right panel displays the effects with controls. The effects are estimated at the midpoint of
the continuous treatment variable by default. The shaded areas represent 95% confidence
intervals.
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FIGURE A.13: Robustness Check: Conditional Marginal Effects of Foreign Countries’ Per-
ceived Favorability Toward China (Alternative Measurement 1). The left panel shows
the conditional marginal effects without demographic controls, while the right panel dis-
plays the effects with controls. The effects are estimated at the midpoint of the continuous
treatment variable by default. The shaded areas represent 95% confidence intervals.
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FIGURE A.14: Robustness Check: Conditional Marginal Effects of Foreign Countries” Per-
ceived Favorability Toward China (Alternative Measurement 2). The left panel shows
the conditional marginal effects without demographic controls, while the right panel dis-
plays the effects with controls. The effects are estimated at the midpoint of the continuous
treatment variable by default. The shaded areas represent 95% confidence intervals.
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FIGURE A.15: Robustness Check: Conditional Marginal Effects of Foreign Countries” Per-
ceived Favorability Toward China (Control for Country Fixed Effects). The left panel
shows the conditional marginal effects without demographic controls, while the right
panel displays the effects with controls. The effects are estimated at the midpoint of the
continuous treatment variable by default. The shaded areas represent 95% confidence
intervals.
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FIGURE A.16: Robustness Check: Conditional Marginal Effects of Foreign Countries’ Per-
ceived Favorability Toward China (With Clustered Standard Errors). The left panel shows
the conditional marginal effects without demographic controls, while the right panel dis-
plays the effects with controls. The effects are estimated at the midpoint of the continuous
treatment variable by default. The shaded areas represent 95% confidence intervals.
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FIGURE A.17: Robustness Check: Conditional Marginal Effects of Foreign Media Being
Pro-China Versus Being Anti-China (Complete Case Analysis). The left panel shows the
conditional marginal effects without demographic controls, while the right panel displays
the effects with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.18: Robustness Check: Perceived Credibility of Internationalized Propaganda
from Pro-China and Anti-China Media (Complete Case Analysis). The left panel shows
the predicted outcomes without demographic controls, while the right panel displays the
outcomes with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.19: Robustness Check: Conditional Marginal Effects of Foreign Media Be-
ing Pro-China versus Being Anti-China (Foreign Language Speakers Excluded). The left
panel shows the conditional marginal effects without demographic controls, while the
right panel displays the effects with controls. The shaded areas represent 95% confidence
intervals.
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FIGURE A.20: Robustness Check: Perceived Credibility of Internationalized Propaganda
from Pro-China and Anti-China Media (Foreign Language Speakers Excluded). The left
panel shows the predicted outcomes without demographic controls, while the right panel
displays the outcomes with controls. The shaded areas represent 95% confidence inter-
vals.
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FIGURE A.21: Robustness Check: Conditional Marginal Effects of Foreign Media Being
Pro-China versus Being Anti-China (Alternative Measurement 1). The left panel shows
the conditional marginal effects without demographic controls, while the right panel dis-
plays the effects with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.22: Robustness Check: Perceived Credibility of Internationalized Propaganda
from Pro-China and Anti-China Media (Alternative Measurement 1). The left panel shows
the predicted outcomes without demographic controls, while the right panel displays the
outcomes with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.23: Robustness Check: Conditional Marginal Effects of Foreign Media Being
Pro-China versus Being Anti-China (Alternative Measurement 2). The left panel shows
the conditional marginal effects without demographic controls, while the right panel dis-
plays the effects with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.24: Robustness Check: Perceived Credibility of Internationalized Propaganda
from Pro-China and Anti-China Media (Alternative Measurement 2). The left panel shows
the predicted outcomes without demographic controls, while the right panel displays the
outcomes with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.25: Robustness Check: Conditional Marginal Effects of Foreign Media Being
Pro-China versus Being Anti-China (Control for Country Fixed Effects). The left panel
shows the conditional marginal effects without demographic controls, while the right
panel displays the effects with controls. The shaded areas represent 95% confidence inter-
vals.
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FIGURE A.26: Robustness Check: Conditional Marginal Effects of Foreign Media Being
Pro-China versus Being Anti-China (With Clustered Standard Errors). The left panel
shows the conditional marginal effects without demographic controls, while the right
panel displays the effects with controls. The shaded areas represent 95% confidence inter-
vals.
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FIGURE A.27: Robustness Check: Perceived Credibility of Internationalized Propaganda
from Pro-China and Anti-China Media (With Clustered Standard Errors). The left panel
shows the predicted outcomes without demographic controls, while the right panel dis-
plays the outcomes with controls. The shaded areas represent 95% confidence intervals.
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FIGURE A.28: Conditional Marginal Effects of Foreign Countries” Perceived Favorabil-
ity Toward China (Subgroup Analysis Based on the Median Survey Duration). The left
two panels show the conditional marginal effects among respondents with below-median
survey duration, who were more susceptible to subconscious inclinations, while the right
two panels display the effects among those with above-median duration, who were less
influenced by implicit preferences. The shaded areas represent 95% confidence intervals.
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FIGURE A.29: Conditional Marginal Effects of Foreign Media Being Pro-China versus
Being Anti-China (Subgroup Analysis Based on the Median Survey Duration). The left
two panels show the conditional marginal effects among respondents with below-median
survey duration, who were more susceptible to subconscious inclinations, while the right
two panels display the effects among those with above-median duration, who were less
influenced by implicit preferences. The shaded areas represent 95% confidence intervals.
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Table A.8: Perceived Credibility of Different Types of Internationalized Propaganda
Across Nationalism and Survey Duration (Linear Regression Models)

) 2) (3) (4) () (6)

Constant 2.570%**  1.726%**  2.243***  1.303** 2.392** 1.628**
(0.305)  (0.372)  (0.155)  (0.260)  (0.327)  (0.385)
Nationalism —0.088 —0.107+ 0.094**  0.067*  —0.082 —0.113+
(0.055)  (0.056)  (0.029)  (0.030)  (0.059)  (0.060)
Country —0.043  —0.037 —0.038  —0.043
(0.075)  (0.076) (0.076)  (0.078)
Media 0.352 0.303 0.366+ 0.299
(0.225)  (0.226)  (0.214)  (0.215)
Duration 0.311 0.342 0.153 0.269 0.497 0.643
(0.408)  (0.405)  (0.241) (0.241) (0.562)  (0.556)
Nationalism x Country 0.044*  0.042** 0.043*  0.043**
(0.013)  (0.014) (0.014)  (0.014)
Nationalism x Media -0.012 -0.003 —0.014 —0.002
(0.042)  (0.042)  (0.039)  (0.039)
Nationalism x Duration -0.067 —0.069 —0.026 —0.052 —0.101 —0.125
(0.084)  (0.083)  (0.048) (0.048) (0.113) (0.112)
Country x Duration -0.128 -0.127 -0.100 —0.112
(0.105)  (0.104) (0.125)  (0.124)
Media x Duration —-0.516 —0.560+ —0417 —0.541
(0.333)  (0.329)  (0.357)  (0.352)
Nationalism x Country x Duration =~ 0.031 0.028 0.024 0.023
(0.021)  (0.021) (0.025)  (0.025)
Nationalism x Media x Duration 0.119+  0.123+ 0.091 0.115+
(0.066)  (0.065)  (0.069)  (0.068)
Demographic Controls v v v
N 917 898 927 907 917 898
R? 0.163 0.203 0.059 0.106 0.195 0.234
Adjusted R? 0.157 0.190 0.052 0.092 0.186 0.218

+ p<0.1, * p<0.05, ** p<0.01, ** p<0.001. Standard errors are in parentheses. The out-

come variable is the perceived credibility of propaganda on a four-point scale. “National-
ism” refers to the nationalism index I constructed on a scale of 1 to 7. “Country” indicates
respondents’ perceptions of foreign countries” favorability toward China, also on a scale
of 1 to 7. “Media” is coded as 0 for Anti-China and 1 for Pro-China. “Duration” is the
scaled survey duration in seconds. In the last two columns, I additionally regress the
perceived credibility of internationalized propaganda on two three-way interaction terms
(Nationalism x Country x Duration and Nationalism x Media x Duration), along with all
component interactions, simultaneously. Given the scale of the nationalism index and
respondents’ perceptions of foreign countries, the coefficients for the constituent terms
carry no substantive meaning.
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